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Model Question
Marketing
Time: 3 hrs. Full Marks: 75
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Candidates are required to give their answers in their own words as far as practicable. The

figures in the margin indicate full marks.

T geae 3o faqerd | (Attempt All Questions)
e ‘' (Group 'A’)
(ot & IareHs geAew/Very Short Answer Questions) [11x1=11]

1. ISRYTE AR & B 7
What is Marketing ?
2. HEH AH B TEACT TAEEE Jeoord T |
Mention any two examples of core product.
3. “HIH AR AR AR A A qUE A dEHGS 7
How do you convert "brand name" into "trade mark"?
4. ¥ MR GRAT TETEE |
Define pricing.
5. g fakare & ey 7
What does a retailer do?
6. TUEA ForsTeh TARET AT FHF TAR ATRATE ITAN Mg 7 % Feaal Foord TRl |
Which publicity tools will you use for promoting your college ? Mention any two.
7. HT IARITEAH FH EA AT Jeord TR |
State any two features of agriculture marketing.
8. ‘IuRITE AfqerAr eAeTs qIATd THEH |
Define term 'Marketing ethics'.
9. FURIMEH FIAT TUEd STHRRIIT q& THI gdal aIcdes Ioei@ A |
As a marketer, state any two obligations you need to fulfil toward customers.
10. fashdrel & Hr T 7
What does a salesperson do ?
11. g9rasr faAdaTe! ®IAT TUTEHT g9 gedel Ue® Jooid@ TR |
As an effective salesperson, what qualities you should possess ? Mention any two.

e @ (Group 'BY)
(e IR geew/Short Answer Questions) [8x5=40]

12, fafirse seqerr fadmoamated ao T2 |
Explain the specialty product with its features.



13. quisdTe HATHT g T IJeeTHT AT T&AH Hedl R0 T FHarr [Ggudr I &1 #9090 THers, 7
T e |
Suppose you are entrusted with the responsibility of determining the price for product to
maximize profit, how do you accomplish this task? Elucidate .
14, IU9RRT aEEESR AIAH AT AT a0 TR |
Describe with diagram the channel structure for consumer Products.
15. SushRTSR @1 SAfHTa fawas e IeTexvraled aud THerd |
Illustrate the importance of personal selling consumer point of view.
16. IIEEHFT FIAT TUTE TEIH] ATIR (b TaGAHT AT & & (didee TANT Tg7s 7
As a manufacturer, select the methods of trade sales promotion to promote your product ?
17. JurerEr SFreifiTE TeReTEAR! AT d@TsET TR |
Assess the prospects of industrial marketing in Nepal.
Or
TUTERT Ta=RAT o TebTgHT STATSEHT T TR AThTT &5 TEXEh! o 7 BT Fiad ATedl Terd |
Do you think service marketing is getting popular in 21 century ? Justify with reason.
18. FAH AEATIATHT ATCAT HEATAS ARAILHT HARNIE® & & g, aud TR |
Identify various sorts of barriers Nepali businesses facing today.
Or
TR Afqe raer aiv= 6% Afqs @aer gig Tw arfir HERmewwT @ Jaw THEE |
Define and outline an ethical guidelines for betterment of ethical behavior in the
marketing.
19. famasarars “&ar ¥ faa’ ®IAT IeTER0 dfed T I |
Illustrate salesmanship as "Art and Science".
e T (Group 'C")
(=g 3rews gemes/Long Answer Questions) [3x8=24]
20. oo qETgRT 99 T A9AE® qUA TR | AT FTAT TITAERT TARIERIHT AT (G FRTew SATER Aled
I IR |
Explain the meaning and features of raw materials. Also illustrate  marketing
considerations of raw materials. 3+5
21, “FareHT faaRer guerers faerE T AqraEd 3 MR 38 THE dodew gl A1 WATsdls dedl a1d guedd
T |
“Transportation and warehousing are the major components to develop distribution system
in Nepal.”Support this statement with convincing logic.
Or
HIAH 75 FAH & & 7 IS FEAAT AIAH ASewd! [aoHT e HOAT Fad JHEM T &g ¢ aw
FTs FATIE T ARFEEH AHT T [aard |
What is channel conflict ? Suggest measure to resolve such types of conflict among the
channel members in your company. 2+3+3
22. FH IRIE A & EAGTS ¢ AITAAT H TIRLEAHT S@1 b GHETEE @reil 0 THar |

What is meant by agriculture marketing¢, Explore the problems of agriculture marketing in
Nepal. 2+6
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